
The 
Monterey 
Jazz Festival

“Jazz festivals just don’t get any better than 
Monterey.” 

— San Jose Mercury News 

2023 Partnership Deck





66 Years of Incredible Performances

Top Row: Common, Sly & the Family Stone, The Roots
Bottom Row: Sarah Vaughan, Tony Bennett, Billie Holiday



Rich Legacy. Rich Opportunity.

A partnership with the Monterey Jazz Festival links 

your company to an iconic cultural brand, 

and a global leader. We work closely with you to 

create a customized benefit packet that:

• Meets your business goals and objectives

• Is important to your audience

• Has a concierge experience with a high                                                     
likelihood of success as defined by YOU

Legendary
Dizzy Gillespie 
at Our First 
Festival in 1958



Loyal Fans in 50 States 
and 17 Countries 

• Total Number of MJF On-site Patrons: 37,500

• Diverse: Of the 37,500 festival attendees
20% African-American, 10% Latino/Hispanic

• Educated: 47% have graduate degrees

• Mature: 80% are age 45+

• Loyal: 43% attending the Festival 
8 years or more

“Jazz is a true American art form.  It 
started in the country and was 
embraced by the whole world.”  -
Clint Eastwood, MJF Board Member



Marketing Benefits
We will customize a benefit packet just for you based on your 
objectives and marketing budget. Some of MJF’s benefits 
include:

• Customized activation activities
• Patron engagement
• Category exclusivity
• Naming of a stage/venue
• On-site signage
• Presence on MJF website, email blasts and MJF socials
• Co-branded content creation
• Co-branded seat cushions and/or clear bags required for    

fairgrounds entry 
• Opportunity for product sampling in clear bags
• Right to promote co-branded products/services
• Other creative opportunities we co-create with you

Channels We Use:
• Social Media (Facebook, Instagram, Twitter, YouTube)
• Email Marketing (list size exceeds 28K)
• Targeted online advertising leading up to and during the festival 
• On-site interaction
• Souvenir Magazine (collector’s item pictured on the right)
• Traditional advertising including radio, print and TV
• Monterey Transit Bus signage to promote the festival



MJF in the News 2022
With an amazing artist lineup, many new festival enhancements, and fantastic sponsors, 
Monterey Jazz Festival was featured in numerous publications and news outlets. 

¡ Artistic Director Tim Jackson feature 
interview on San Francisco’s KRON-
TV segment

¡ Estimated Audience over 100K

¡ Estimated publicity value $2.5K

¡ Executive Director Colleen Bailey 
interviewed on the Bay Area’s KTVU 
“Mornings On 2” featured segment

¡ Estimated Audience over 44K

¡ Estimated publicity value $16K+

Snapshot of Earned Media

Total Online + Print Audience 
48,066,022 = $402,952 publicity 

Total National TV Audience
207,784 = $66,863 publicity

Total Radio Audience
4,189,625 = $1,350 publicity

Source: Critical Mention Media 

https://www.ktvu.com/video/1120819
https://www.youtube.com/watch?v=0j6uWLS8cAc


MJF SOCIAL REACH
MJF’s social media marketing machine includes professional 
photographers and video crews that document the festival experience 
and bring it to life in the digital world.

Data pull as of 10/1/22



EMAIL MARKETING

¡ Over 28,400 contacts in our database

¡ 41% average open rate

¡ Every MJF65 email included sponsor 
recognition and link to sponsor page

WEBSITE
¡ Over 120K sessions in September 2022
¡ Over 350K pageviews with average session 

duration of 2:42
¡ MJF sponsorship page on the website has 

received over 4,600 pageviews

EMAIL MARKETING & WEBSITE METRICS



Arena Stage
The Jimmy Lyons Stage in the Arena is where it all began—where 
Dizzy Gillespie, Billie Holiday, Louis Armstrong, and other jazz legends 
graced the stage and made history. The Arena seats approximately 
4,500 of our most loyal patrons.

Pacific Jazz Café 
An intimate 350-seat newly-renovated and expanded venue has an 
indoor bar with food, as well as digital screens, with centralized 
access to the midway on the grounds in the center of all the action.

Garden Stage
Located in the heart of the fairgrounds, this outdoor venue is a 
favorite spot.

West End Stage
Located near the food & beverage vendors, this outdoor venue 
provides simultaneous access to everything at the festival: Great 
food, great music, and great people! 

Courtyard Stage
Small, but impossible to miss, this outdoor stage area us positioned 
just inside the main gates to the fairgrounds and in the center of the 
food court.

Premier Club
MJF’s VIP experience featuring chef curated menus, top shelf no-host 
bar, and closed-circuit Arena simulcasts.

Name a Stage/Venue



Unique B2B & Staff 
Appreciation 
Opportunities

MJF Partnerships include:
• Connecting people to a once-in-a-lifetime opportunity
• Tickets
• Hospitality (corporate chalets)
• VIP experiences
• Intimate connections with artists to include Meet & Greets,  
• backstage tours and more
• Destination packages to include meetings, tours, wine tasting, 
• shopping, golfing and more
• Other creative opportunities we co-create with you



Artist Meet & Greets



Destination Packages
Tour, Golf, Shop, Wine Taste & Meet in this World-Class Destination

MJF partners with Destination X Design California, a full-service destination management expertise 
for corporate groups who want to enhance their experience on the Monterey Peninsula

Carmel Valley Monterey Bay Aquarium Pebble Beach

Carmel by the Sea Monterey Conference Center

https://dxdca.com/


Jazz Legends Gala
Thursday, 
September 21, 2023

Hosted by Monterey Jazz Festival board member Clint Eastwood the evening includes cocktails, a silent 
auction, and a gourmet dinner at the exclusive Tehama Golf Club. 

Partnership Benefits Include:
• Premium table location for 10 at our dinner, concert and reception
• Premier placement of logo and name on Gala promotions (if finalized by July 1, 2023)
• Monterey Jazz Festival Arena Passes
• Full color space in Gala event program and MJF Souvenir Program
• Logo and link on Monterey Jazz Festival & Gala website and MJF social media

The Jazz Legends Gala supports Monterey Jazz Festival’s jazz education programs, creating 
the next generation of jazz musicians.

The 14th annual Jazz Legends Gala 
features the presentation of the 
distinguished Monterey Jazz Festival 
Jazz Legends Award to a leading 
contributor to the world of jazz. 



Build Brand Loyalty by Making a 
Difference through MJF

MJF is a national leader in jazz education and provides year-long 
education programs regionally, nationally and virtually. All proceeds of 
the festival support these life-changing programs.

National Programs:
Next Generation Jazz 
Orchestra

Women in Jazz Combo

Artist-in-Residence

HBCU in Monterey

MJF @ Houston

Festival Internship 
Program

Regional Programs:

Master Classes

Summer Jazz Camp

Jazz Uplifts!

Monterey County All-Star 
Band and Vocal Ensemble

Trading Fours

Virtual/On-line Programs:

Playbook

Welcome to the Sands Box

The Listening Space

HBCU Challenge



2022 Case 
Study

In 2022, Alaska Airlines sponsored the Garden Stage.  In 
addition, they provided roundtrip airfare for students and 
faculty from two HBCU’s: Texas Southern University and Morgan 
State University, to attend and perform at the festival. In 
addition, every student received airfare to fly anywhere in the 
United States! “There are people who've never been on a 
plane, there are people who could never have afforded it. 
I'm one of those people. I'm super grateful.”  - Braylon 
Walker



MJF & Alaska Airlines Go Viral
Alaska Airlines filmed dozens of students from 
Morgan State in Maryland and Texas Southern 
from Houston en route to Monterey.  Many of 
the students had never flown before.

The joyful video 
captured national and 

international 
attention.

YAHOO News picked 
up the story, which 

netted an estimated 
audience of 13.2 

million and publicity 
value of $236K.

The video generated a 
huge push on our 

social channels – Over 
400 accounts reached 

on IG, 1113 
impressions on 

Twitter, and 918 
reached on FB.

Click here for the full 
news story from 

KSBW.

Click image below to see video.

https://www.ksbw.com/article/40-choir-and-jazz-students-at-hbcus-given-all-paid-trip-to-monterey-jazz-festival/41322000
https://www.instagram.com/p/Ciyz_AmjJAB/


Gospel Sunday
The HBCU students 
performed together at the 
Sunday Gospel event on the 
Alaska Airlines Garden Stage, 
which was streamed on KTSU 
Radio 90.9 “The Choice,” a 
global radio platform located 
on the TSU campus in 
Houston. The performance 
was also shared on YouTube 
and other social channels of 
both universities and MJF.



What Our 
Partners Say

Google
• “Monterey Jazz Festival is an unforgettable meeting place, where we can not only 

uplift communities of color, but also learn from their experiences through culture 
and music. From Google leadership to HBCU students, we broke bread through an 
authentic appreciation for what we can learn from one another.“ -Maria Medrano, 
Global Diversity, Narrative & Public Policy

Alaska Airlines
• “At Alaska Airlines, investing in communities is part of our DNA. Through our 

partnership with the Monterey Jazz Festival, we are able to create memories that 
will last a lifetime by combining the love of Jazz, with the joy of travel while making 
dreams come true for emerging artists long after the curtain closes.”-David Tucker, 
MD California Public Affairs

Blue Note at Sea
• “Jazz Cruises—producers of Blue Note at Sea, The Jazz Cruise and The Smooth Jazz 

Cruise—has been a sponsor and partner with the Monterey Jazz Festival for many 
years. We consider the event to be one of the most important jazz festivals in the 
world with numerous opportunities before, during and after the festival to engage 
with its affluent jazz-loving audience. The festival's sophisticated programming 
continues to be an excellent match with that of Blue Note at Sea, as well as The 
Jazz Cruise. We look forward to working together with MJF in the coming years.”    
-Lee Mergner, Jazz Consultant 



Expect to be Treated Like Family

“The festival’s long-running success is this: the sense of 
family that engulfs you from the moment you step foot onto 
the grounds.”  

— Huffington Post 

This is the MJF difference: As our partner, you are part of 
our family. What you can expect for us:

• Personal touch
• Strong communication
• Creative approach
• Cooperative marketing opportunities
• Immersive brand integration 
• Authenticity
• Professional team
• Post-event report
• Interest in a long-term relationship



Contact
Colleen Bailey, Executive Director
colleen@montereyjazzfestival.org

831.373.3368

66th Monterey Jazz Festival 
September 22-24, 2023

Join the 
Family!

mailto:colleen@montereyjazzfestival.org


The MJF 
Experience –
Video Shorts! 

• MJF65 Promo
• Artist Perspective

• Education
• TSU Students’ Perspective

• Vendors
• Family

https://www.dropbox.com/s/3k4o2szb1mdu6m0/1.%20MJF65%20Promo.mp4?dl=0
https://www.dropbox.com/s/md7r5mgofssvk4d/2.%20Artist%20Perspective.mp4?dl=0
https://www.dropbox.com/s/p3hs1u8r7zavewr/3.%20Education.mp4?dl=0
https://www.dropbox.com/s/v8wl2urolw2zv96/4.%20TSU%20Student%27s%20Perspective.mp4?dl=0
https://www.dropbox.com/s/aukjtxmpcqtrwos/5.%20Vendors.mp4?dl=0
https://www.dropbox.com/s/j00yhpt4j64r0m0/6.%20Family.mp4?dl=0
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66th Monterey Jazz Festival 
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Family!
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